


Issue Zero debuted in May 2007 featuring three different cover images shot by top celebrity photographer James White.

Bond is the first and only wedding magazine to include
same-sex unions, multi-ethnic couples and to offer a
non-traditional take on 21st century celebrations.

The Ultimate Guide To Alternative Weddings

BOND features fashion for women and men from the catwalks of Milan, Paris,
London and New York, interpreted in a modern wedding setting. Gone are the
restrictive norms of traditional dress and the expectations of "something borrowed,
something blue.” BOND offers a new look at everything from food and wine to
flowers and decor to personalize your wedding to fit your lifestyle.

The 21st Century Couple
At BOND we are dedicated to redefining the aesthetics of weddings for the new
millennium. We embrace the essence of a union between two consenting adults,

and offer a different light on how those ceremonies can be for the modern urban
couple.

We Are Our Demographic

BOND's international list of collaborators are gay, straight, metrosexual, black,
brown, white, yellow, 25-45+ year-old urban dwellers in the fashion, design and
wedding industries. We know our reader because we are our reader.



Nadir shot Versace, Vivienne Westwood, La Perla and Scognamiglia for the Goddess wedding shoot in Venice

‘' WISH BOND WAS AROUND WHEN | GOT MARRIED”

“STUNNING PHOTOGRAPHY”"

“T'S ABOUT TIME!" “GREAT PERSONAL ARTICLES”
’ » “SMART & SOPHISTICATED’
WOW!

“READ IT COVER TO cover' | LOVE BONDY
“THE BEST NEW TITLE IN YEARS!”

“A BEAUTIFUL CONCEPT AND BEAUTIFUL MAGAZINE”






Style Feature Fashion, jewelry, couture spread

Fantasy Wedding Over-the-top wedding story

Destination Wedding Location, location, location

City Wedding Urban chic, international couples

Jewelry Hot international jewels
Accessories Newest bags and shoes
Tailoring A menswear discussion
Beauty&Grooming Beauty ideas & tips
Bond Living Design for the modern couple

Dossier Designer focus

LOOKBOOK

Trends Fashion reports from global experts




ELEMENTS

SUBSTANCE

Cakes Sweet inspirations
Food Catering, menus, trends

Wine Pairings & suggestions

BOND
IDEAS

Favors Accoutrements for the modern couple

Decor Savvy chic wedding decorations
Flowers Spotlight on floral

Registries Hot registries and gift ideas

Table what’s new in tableware

Planning Photography, video, planning guides

Venues Best international resorts
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Exclusive interviews
with celebrities
about marriage

in the 21st century

INTERVIEWS

S I OI QIES Feature writers and special guest journalists contribute
modern stories and alternative points of view

CITY GUIDE

..."wife” conjured the image of my mother
vacuuming our kitchen wearing only her
La Perla lingerie...

Excerpt from Chloe Harris’ La Lang

IN EVERY ISSUE

Paris, New York, Focus Intr.oduction to each issue
London: a new Bond Mail Letters from Bond fans & foes
international Uncommon Bonds Tales of Bond couples
city every issue _ _

Ask Miss Bliss Advice column

Astrology The stars revealed
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BLOGS

The latest style reports from San Francisco,
Paris, New York, London, Milan & Tokyo.

THE LIST

Links to fashion, jewelry, food, wine, cakes
and other vendors & stockists

REGISTRIES

Wedding and partnership gift registries

VENUES

Travel feature section

CITY GUIDES

Complete city guides for featured cities
with live links, maps and reviews

PLUS

Current Issue All about the newest issue
Uncommon Bonds Tales of Bond couples
Ask Miss Bliss Advice column
BondSpace Bond’s MySpace page
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READERSHIP

Legalizing gay marriage would increase the worth
of the wedding industry by $16 bilion —rores

DEMOGRAPHICS

e Urban couples

e Metropolitan areas
e 25-45+ years old

e University educated
e US$100,000+ HHI

CHARACTERISTICS

e Planning a ceremony

e Gay and gay friendly

e All ethnicities

e |International travelers

e Affluent and liberal

e Double-income professionals
® DeS|gn & faShlon Orlented Hetero Women 45% B Gay Women 20%
® LUXUfy prOdUCt consumers B Gay Men 30% Hetero Men 5%

The BOND couple is fashion-forward, intelligent and worldly. They are unique individuals with
discerning tastes. With a disposable income, they aspire to maintain a hip urban lifestyle and
are frequent globetrotters. Modern, educated and design-oriented, the BOND couple wants
their wedding celebration to be unique, personal and unforgettable.
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BOND is distributed in multi-cultural international cities with strong gay communities

BOND caters to modern marriage-minded couples
whose love and commitment go beyond the
boundaries of gender, race or tradition, seeing
these new couples as part of a single emerging,
modern demographic. BOND is targeting a global
audience. There is a Civil Partnership wedding
boom in the UK, many countries in Europe are
legalizing some form of same-sex unions, Canada
has passed a national law, and in the US, the
issue continues throughout the country.

120000

100000

80000

60000

40000

20000

0

M Circulation



oN
RUN OF BOOK

BOND is opening a new channel for luxury, travel and fashion products to propose to our discriminating readers.

Bond’s global, sophisticated readers opt for high-quality, luxury products and services
in planning their big day. Covering all elements of wedding ceremonies, receptions and
honeymoons, Bond offers our reader a redefined image of the 21st century union with
glamorous photography and informative articles. Bond is the first and, currently, the only
alternative wedding guide to recognize this untapped, burgeoning niche market.

Advertising Placements

Our full-page run of book advertising is beautifully printed in full color on glossy text stock
with an aqueous coating. Bond offers contextual advertising placement in the sections
most suitable to the product or service, creating a luxurious space for high-end brands
such as Dior, Cartier and W Hotels to participate in this new wedding market.

fashion shoes hotels registries
bespoke accessories resorts champagnes
couture beauty travel wines
jewelry fragrance home spirits

Bond regrets that we will not be accepting bridal gown advertisements at this time.
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THE PLAZA

The Plaza is a special advertorial (advertising + editorial) marketplace section of BOND
that features custom boutique products and specialized professional services to our
discerning global reader.

The Plaza ad is created utilizing advertiser’s submitted images and copy. The Plaza ad
becomes a seamlessly integrated section of BOND, becoming part of the overall editorial
and design of the magazine.

photographers caterers invitations
event planners florists gift items
custom jewelers bakers registries
accessories wineries boutiques

Bond regrets that we will not be accepting bridal gown advertisements at this time.
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BONDMAG.NET

THE ONLINE GUIDE TO THE ALTERNATIVE WEDDING

BONDMAG.NET is the online network supplement of Bond Magazine. Reaching
beyond print to an even wider global audience with up-to-date trends, snippets of our
current issue and links to advertisers and stockists, bondmag.net is fast becoming the
premier website for alternative wedding resources.

Plans are underway for expansion of bondmag.net to provide personalized wedding
pages, forums, blogs and more interactive areas for our readers and subscribers.

Advertising placements are available in the following sections:
THE LIST fashion, jewelry, catering, photography, etc.
BLOGS SF, NYC, London, Mian, Paris, Tokyo

VENUES Travel & resort feature stories
CITY GUIDE Bond's guide to international cities

Bond regrets that we will not be accepting bridal gown advertisements at this time.
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Bond Takes Aim at the Modern Wedding

San Francisco-based magazine and website caters to modern marriage-minded

couples whose love goes beyond the boundaries of gender, race or tradition
Issue Zero in circulation now; Website up and running end of June; Issue 1 to come December ‘07

SAN FRANCISCO, JUNE 15, 2007— Bond magazine takes aim at the modern wedding with a quarterly print publication
and website that caters to modern marriage-minded couples whose love and commitment go beyond the
boundaries of gender, race or tradition. As such, it is the first wedding magazine to target alternative or post
traditional lifestyles for both straight and gay couples, seeing them as part of a single emerging, modern
demographic.

At 116 pages, this first issue of Bond sports three different cover images: one with a man and a woman,
another with two men, the third with two women. In addition to swoon-worthy photography throughout, the
issue’s content includes a look green weddings; Le Lang of Love muses on the private shorthand that develops
between couples; Margaret Cho offers her typically sharp eyed observations on her own unconventional wedding
which featured dual ceremonies in a single day, a rooster, a hen and a 19th century Victorian dress.

In addition to the print publication, Bond is also available online at and is fully functional with live links. In
addition to their current presence on , bondmag.net will add its own social networking component in early ’08.
Current estimates peg the worth of the wedding industry at 161 billion dollars, with the average American
wedding ceremony costing $27, 852. According to Forbes, legalizing gay weddings alone would add an additional

16 billion in economic activity.
This means there is a huge pool of couples being ignored by traditional media who don’t understand who they
are, what they want, or how to approach them without alienating their own very traditional constituents.

For Bond founder and Editor-in-Chief Lynn Tsutsumi—whose 20 year background in the fashion and luxury
industry includes working with Benetton, Dior, Louis Vuitton and others—the issue started out as a personal
one as she began researching ideas for her own wedding. “l was disappointed by how narrow the choices were
and the lack of variety. Where were the rich cultures and celebrations that reflect our demographic?”

Recently, Rebecca Mead, author of One Perfect Day: The Selling of the American Wedding, when asked for
the take away message from her book in a recent Salon interview put it all into perspective when she replied:
“Think twice before feeling that your are culturally obliged to participate in practices and rituals that have no
meaning for you.”

“That,” echoes Lynn, “is really what Bond is all about, empowering couples to build the ritual that means
something to them, not simply subscribing to what the mainstream insists is tradition. Our focus is on redefining
the wedding ceremony through cutting edge fashion and a tasteful aesthetic.”

Contributors to Bond come from all over the world, including style editors in New York, Milan, London, and
Hong Kong. The pages of Bond feature models representing all ethnicities and sexual orientations, creating a
truly global picture of the modern wedding ceremony. Editorial focus gives readers the tools they want and need
in order to marry with their own sense of style and occasion. This includes “Uncommon Bonds” that features
profiles of and stories from real life couples, as well as designer fashions, jewelry, destinations, flowers, food,
wine, registries and much more.

Distribution of the magazine includes the following cities: New York, Boston, San Francisco, Los Angeles,
Seattle, Vancouver, Toronto, London, Amsterdam, Paris, Milan, Hong Kong, Tokyo and Capetown.
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Press

Liam Passmore

Shave and a Haircut
liam@shaveandahaircut.biz
tel +1 415 865 0860

Advertising
USA/CANADA
Kimberly Pertel
Advertising Manager
kpertel@bondmag.net
tel +1 925 324 0063

EUROPE

Andrea Anedda

Advertising & PR Director
andreaanedda@bondmag.net
tel +39 3494 911 952

Editorial Inquiries
info@bondmag.net

Subscriptions
bondmag.net/subscribe/

Distribution

Maire Walsh

Next Steps Marketing
maire@nextstepsmarketing.com

Publisher

Avanti Ragazzi Publishing LLC
2261 Market Street #326

San Francisco CA 94110 USA
info@bondmag.net



